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Experience culture. Master global marketing.

THEMATIC
WORKSHOPS

Marketing & Culture

The intended Blended Intensive Program on Culture
and Marketing is a short-term, high-impact university
course designed to combine one online lesson with
five days of face-to-face immersive learning.

Cultural Insight

The program provides a deep understanding of the
crucial role local culture plays in shaping consumer
behavior and highlights why adapting marketing
strategies to cultural contexts is essential.

Marketing Adaptation

Through interactive lectures, practical workshops,
excursions to markets and cultural sites, and
participation in authentic cultural events, students
learn to analyze cultural nuances and translate these
insights into effective marketing adaptations.

Intercultural Competence
The experience fosters strong intercultural

communication skills, ethical awareness, and strategic

thinking, fully preparing learners for the challenges of

global marketing across diverse cultural environments.

Any questions?
Contact us!

Petra Borkovcova

Programme coordinator
bip@newton.university
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